The Power of Plastics along the
Value Chain — Together for
Change

07. October 2025

WE ARE
PLASTICS



with more than 20 employees

The German c. 398,000 - 3!400

plastics industry

2024 Sales ...thereof

influenced by strong inflation rates foreign sales
contributed 5% to the total sales of the

manufacturing industry. In addition, 7% of (1)
employees in the manufacturing industry 1 04-4 b n " E u ro 63 A)

in Germany work in our sector.

In Germany, the largest amount of post- Recyc'ate usage rate
consumer recyclates is produced within Europe.

~1,700 kt 12 %

Sources: Destatis, Conversio 2024




Plastics Production in Germany (2023)

Fossil Material

Circular Material

Source: Stoffstrombild Kunststoffe in Deutschland 2023

Plastics based on fossil raw materials
(incl. reusable by-products)

9.3 mt

Mechanically recycled plastics

2.0 mt

Chemically recycled plastics

<0.1mt

Bio-based plastics

0.1 mt
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https://plasticseurope.org/de/knowledge-hub/stoffstrombild-kunststoffe-in-deutschland-2023/

Plastics Processing Industry in Germany (2023)
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Source: Stoffstrombild Kunststoffe in Deutschland 2023
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Plastics & Rubber Machinery Industry
European Perspective

European Production European Export
17,683 13,269
million € million €

44%
= Germany = Others = Germany = Others
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Market opportunities and development areas

in the German market

Top location conditions in

Germany

Proximity to customers

Proximity to suppliers

Industry network

Overall education level

Sources: WsK-survey, August/September 2025

Bureaucracy &
regulatory burden

Energy costs

Regulations on plastic
products/sustainability

Approval processes
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Different factors drive investments of German plastics
companies in other regions

Which motive is decisive for your company when
investing in foreign locations?

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

In Europe (without Germany) _ 61,5% 0,_

m Market entry Cost reduction (e.g. energy costs, taxes)
Avoid trade barriers m Better access to raw materials

m Other location conditions
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Political incentives for
transformation

1. EU-wide design for recycling

2. Strengthen separate collection and sorting of plastics waste

3. Develop the European single market for plastics recycling

4. End landfilling of plastics waste
5. Use all recycling technologies
6. Increase the use of plastic recyclates

7. Ensure openness to technology and innovation
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